Welcome to




U CrAc Program

08.15 - 10.00 Introduction to U-CrAC

10.00 - 10.75 Break

10.15-10.45 Team up in teams

10.45 - 13.15 Get to know each other
Prepare questions for your case-partner
Have lunch together
Arrange with the other groups how to sit

13.15 - 15.30 Joint meetings with case-partners
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SKUFFEDE IVERKSZATTERVINDERE

To AAU-studerende vandt deres kategori til VM. men den samlede forsteplads lob en gruppe studerende
fra Stanford med. Umiddelbart var det en stor skuffelse for de to konkurrencemennesker, men fremtiden
for deres produkt tegner rigtig lys

e — e

http://www.aau.dk/nyheder/alle-nyheder/vis/skuffede-ivaerksaettervindere.cid 190938
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Koncepterne
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“While a new idea is a thought about something new or
unique, and making that idea real is an invention,
Innovation is an invention that has a socioeconomic effect;

Innovation changes the way people live.”

(Chayutsahakij & Poggenpohl, 2002)



“Key to innovative design is an understanding of the user.”
(Chayutsahakij & Poggenpohl, 2002)
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“...social innovations spring from social needs, rather that
from technology, and are related to new ways of social
interaction, behaviour and function... social innovations may

have an even higher impact than scientific or
technological innovation.”

(Darsg, 2001)



“... to really succeed, these products must be

reconciled to the needs and values of the individuals,

societies, and cultures to which they are being target.”

(Buxton 2007)



Methodologies within social science have proved useful and
applicable for designers - especially ethnography, sociology, and
psychology. Bésign based on field research tends to foster
better solutions to design problems and it reduces the risk of

the product failing on the market.
(Arnold Wasserman, 2004)



“Much work of the designer is less concerned with finding a
solution to a specific problem than with defining
collectively what is the relevant problem and how to
see it.”

(Lanzara, 1983)



UCrAc Aimat...

User

Serious impact |  triendly Relevance
Minor impact Function Appealing
Human Human

factors actors REP Associates, 2006



U CrACc How to create VALURE?

Abstraction

Pesignprinciples
i IPEQ

‘ Solvutions






User=-driven innovation




User=-driven innovation

What people tells about different needs:



User=driven innovation

What people | ____tells about different needs:
e - explicit ——




User=-driven innovation

User roles

Creator

Improver/Co-creator

Evaluator

Informant

Not participating

> Activities
Passive Active Dialogue Active User-driven
observation observation involvement development

Merit, Soren & Nielsen, Trine (2006)
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People and communication

above processes and tools
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U CrAc

Reality above labs




Interdisciplinarity above specialization




Change course according new Iinsights
above following the plan

U CrAc
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.CrAc Apply your body above analyzing
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U CrAcVideosketches above planned storyboards
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Abstract

2. Analysis 3. Synthesis

U crAc Progression

1. Observation 4. Redlization

Concrete



vcrac Progression

Abstract
2. Analysis 3. Synthesis
As is } To be’
N o
1. Observation 4. Redalization

Concrete



Abstract

2. Analysis 3. Synthesis

‘. . 3
As Is

1. Observation 4 Redalization

Concrete




1. Observation 4 Realizati¢ 8

Concretr




vcrac Progression

Abstract
2. Analysis 3. Synthesis
As is dab- Conference
1. Observation 4. Redlization

Concretr




vcrac Progression

Abstract
2. Analysis 3. Synthesis
‘As is To be’
1. Observetion 4 Redlization

Concrete




vcrac Progression

Abstract
2. Analysis 3. Synthesis
‘As is’ ,f// \\: To be’
\ 4
1. Observation 4 Redlization
What and Why How
Concrete
A question, vision or '.:1 A clear opportunity or brief R4 A tfunctioning and

statement of intent on which to base ideas proven concept
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low fidelity

U CrAc
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high fidelity
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vcrac Three locations

Tues ay ‘Wednesday Tl slay Fiiday
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Week 59
Manday Tuesday ‘Wednesday Thursday Priday
T30 2Anerane IOV 2oA82014 TN

Week 40
Maonday Tuesday ‘Wednesday Thursday Priday
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Lectures

Nordkraft

6.th. floor
Room 6.2 & 6.2

Create

2.th. floor
Room 4.217 & 4.219

Workshop space

StartUpWorks

Nytorv 18
2.th. floor


http://6.th
http://2.th
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vcrac Premiere Pro GC

http://www.adobe.com/dk/downloads.html
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vcrac Premiere Pro GG

Videoredigering intro Peter Vistisen

P ) 117:20/1:24:23 £ Youlube [] L2




O crac Workshop stuff
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U crAc Cases & partners




vcrac Gases
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Fuzzy frontend Gap Traditional design development process
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Fuzzy frontend Gap Traditional design development process




vcrac Gases

I |

Fuzzy frontend Gap Traditional design development process




vcrac Gase partners

Case-partner

Combine

Aalborg Kommune

TrackUnit

Bunker43

FrontSale.one

Case

Creating a Place

Ane Maries House

Sale on Instagram

Stack overflow for service technicians

GeoGuide — scaling and product development

CASE-INTRODUCTION

Mandag d.16.9
KI. 13.00 - 1530

Formal: At overdrage casen
til de studerende og besvare
sporgsmal.

FELTARBEJDE

Tirsdag 17.9.
KI. 12.00 - 16.00 (vejledende)

Formal: At de studerende
far adgang til og kan
undersege casen i praksis.

FELTARBEJDE

Onsdag 19.9.
KL 9.00-16.00 (vejledende)

Formail: At de studerende

far adgang til og kan
undersege casen i praksis.

IDE FORHANDLING

Mandag 23.9.
KI.13.00 - 16.00

Formal: | faellesskab at
beslutte fremtidig retning
for projekt.

PRASENTATION

Mandag 30.9.
KL 9.00-12.30

Formal: Studerende
praesenterer koncepterne og
diskuterer dem jer.
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Combine

Team 1

Alireza Amini
Andreas Engell Refstrup Serensen
Agnete Egebjerg Georgsen

Julia Jprgensen

Team 2

Mikkel Strange Pedersen
Emilie Blangstrup Dahl
Marcus Baruch Bertelsen

Team 3

Catja Graesborg Agnstoft
Christian Sggaard Dahl
Henriette Lykke Sprensen

Interactive Digitale Media
Experience design



Team 4 : S )
Daniel Vilholm Rousing Nielsen Interactive Digita le Media
Signe Borulf Pedersen Experience design

Magda Honorata Hertzberg

Peter Ngrgard Tange

Team 5

Emilie Platz Herskind
Maja Korup Frederiksen
Mija Zora Marija Draganic
Morten Lykke Nielsen Jgrgensen

Team 6
Emily Juul Lind Pedersen
Frederikke Rgnde Andreasen

Nicklas Boie Sg@rensen




Team 7 ; - :
T S Interactive Digitale Media
Ismail Akcin Experience design

Peter Schou Kjaer

Sally Chantal Betzer Markussen

Team 8

Jonas Greve
Johanna Engebjerg Englev
Heidi Haugland Jensen
Sine Kold Zefting

Team 9

Jakob Ngrholm
Kamilla Pasupathy
Sanne Brouw Hyldahl




Team 10 3 S ;
oA A Interactive Digitale Media
Line Froulund Experience design

Virginie Daisy Stockel

Andreea-Bianca Buza

Team 11

Louise Nording
Lucas Peter Elstrgm Bunk
Sara Mundal QOlesen
Sarah Emma Jensen

Team 12
Anna Matilde Nobel
Maja Korup Frederiksen

Niels Svane Grevlund




Bunker 43 (Danish teams)

Team 13

Regitze Venning
Emilie Hyldgaard
Stine Abrahamsen
Anja Wittendorff
Mathias Hedegaard
Marcus Baruch

Team 14

Elin Lilly Mglgaard
Martha Szlachetka
Julie Juhl

Marc Ulrik
Michael Dahl

Andersen
von Blilow
Ngrnberg
Schack
Thomsen
Bertelsen

Mathiasen
Bomholt
Pedersen
Andersen
Pasciak

Entreprenurial Engeneering
Interactive Digitale Media
Experience design



— v

e i A ——.

P




